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COSMETIC AND RECONSTRUCTIVE EXPERTISE
FOR YOUR skin health and beauty*

Dermatologists — The Leading Provider

TOP INFLUENCER FOR

Cosmetic Skin Care
Procedures Purchases
DERMATOLOGIST 28% 32% n [ Q)
Social Media 23% 31%

Friends 23% 24% - ‘\‘,A

Of those patients that saw a dermatologist, 66 % were an ASDS member.

Why Consumers Are Exploring Cosmetic Procedures

TOP REASONS
Turning to Cosmetic Procedures Waiting to Have Cosmetic Procedures
- | want to feel more confident. - Cost
- | want to appear more attractive. - May be painful
- | want to do something for / reward myself. - May not get the results I'm looking for
- lwant to look as young as | feel (or better) - Length of recovery time
for my age. - Worried the change will be too radical

What Consumers Are Bothered By

77% [
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667 |

62% Lines and wrinkles around the eyes

6 O 0/0 Hair Loss
5 8 0/0 Excessive sweating

Consumers’ Cosmetic Procedures Insights

PROCEDURES j\/& TOP SATISFACTION
CONSIDERING 03 RATINGS -sssorigher
52% Laser, light, ultrasound, - Injectable wrinkle-relaxers
radiofrequency to tighten skin and fillers
or smooth wrinkles ﬁ - Laser tattoo removal
48% Laser, light treatments to -Vein treatments

reduce facial redness, improve AR - Body sculpting treatments

skin tone or improve scars @ SN Microd brasi
: - Microdermabrasion
48% Injectable 2’

wrinkle-relaxers

47% Body sculpting ALM%ST of Responders Considering
44% Microdermabrasion 70 /O a Cosmetic Procedure
Digital Influence
SOCIAL MEDIA
Ranked as the Ranked as the

SECOND o THIRD

factors in buying decisions among factors influencing the decision
for skin care products — to have a cosmetic treatment.

78%  52% = g0

of patients follow of consumers’decisions to

their current schedule an appointment were

or potential influenced by a provider’s of consumers’ decisions
provider on social media presence. to have a cosmetic
social media. procedure were

impacted by rate and
review websites.

Top Rate and Review Sites Visited:
Facebook 20% Physician Website 14% WebMD 13% Healthgrades 9%

Methodology

*Source: American Society for Dermatologic Surgery (ASDS) 2021 Consumer Survey on Cosmetic Dermatologic
Procedures. Data were collected from 3,527 consumers through a blind online survey in 2021.



